Naples Training School in numbers
Underground4value Training School
was an intensive programme in Underground Built Heritage (UBH) valorisation, based at Castel dell’Ovo, Naples,
Italy, and managed by the Institute for
Studies on the Mediterranean – National Research Council of Italy. The
Programme funded by the European
Commission in the framework programme of the COST Association lasted a total of six days and included 30
graduated trainees from 12 countries
across Europe and Turkey. All trainees
who completed the programme received an attendance certificate. The
programme consisted of lectures in
the mornings, managed experts and
professors, members of the COST Action CA18110, with relevant multidisciplinary competencies, and research teamwork modules tutored by
six researchers with at least a UBH
living lab experience, which produced
six research posters benefitting of a
range of trainee’s skills. Underground4value Training School allowed
trainees, trainers, tutors, professors,
and other professionals to work alongside each other, express their opinions
and either share or gain more
knowledge relating to underground
built heritage, conservation technics,
valorisation strategies, and planning
and participation tools. The diverse
range of people from multiple European countries, both eastern and western meant that there was a vast range
of culture differences, not just on a
personal basis but also in their
knowledge, opinions and ways of
teaching. At the end of the programme, trainees and trainers completed two online surveys, and from
these we are able to see the positive
and negative aspects of the programme. Through these surveys, we
can draw an overall conclusion and
give recommendations to the organisers of the next U4V Training School.
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Trainees’ rating of the overall quality of the lectures by day
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Naples Training School in numbers
Trainee survey
At the end of the training school, we asked to the trainees to fill an
online questionnaire, based on ten questions. 25 trainees on 30
answered to it. The first question In order to rate the level of their
satisfaction per day-lectures, trainees answered to the question
“How would you rate the overall quality of the lectures by day?”,
using a five point scale, 1 being very poor and 5 being very good.
In general, the overall average rating of the five days was definitely positive. Over 4/5ths of the trainees thought that lectures more
Trainees’ rating of the lectures by day

focused on UBH would be an improvement, and that maybe it
would be better to have less lectures and more time for working
Quality of the research groups

together. Working on research projects was very welcomed by
trainees, which rated the quality of the research groups in a positive way . Trainees were very happy with the support received
from the tutors, and considered valuable the general and personal learning outcomes of the TS.

Values and Experiences [Continues from page 1]
Underground4value Training School allowed trainees, trainers,
tutors, professors, and other professionals to work alongside
each other, express their opinions and either share or gain more
knowledge relating to underground built heritage, conservation
technics, valorisation strategies, planning and participation
tools. The School lasted a total of six days, from 10 to 15 February, and consisted of lectures in the mornings, managed by experts and professors, members of the COST Action CA18110,
with relevant multi-disciplinary competencies, and research
teamwork modules tutored by six researchers. Living lab experience, as well as guided visits to the Catacombs of San Gaudioso
in Santa Maria della Sanità and to the archaeological underground spaces of Castel dell’Ovo, enriched the days shared by

4

an enthusiastic scientific community, composed by diverse
range of people from multiple European countries, both eastern
and western. This meant that there was a vast range of culture
differences, not just on a personal basis but also in their
knowledge, opinions and ways of teaching.
The posters produced by the research groups of trainees and
awarded in the final ceremony are the first deliveries of this
living context, but that’s not all. Such a living experience has
been a starting point for further scientific analysis and valorisation progresses around UBH. A dedicated handbook will be published collecting lectures and data analysis; some more papers
will be disseminated, looking forward the next School, scheduled next year in Murcia (ES). Renata Salvarani

Some monents
during the
works. Teams
and working
groups have
been involved
in discussions,
scientific
debate,
common plans.
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POSTER –1
XXXXX
by ********
XXXXXXX
[from page 5]
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The research and the poster “Creative tourism:
connecting Fontanelle Cemetery to a larger
touristic route” has been carried on by Pamela
Bartar (AU); Gresa Calliku (TR); Sara Morena
(IT); Francesco Paci (IT); Mia Trentin (CY) with
Juan Valle Robles as tutor (Group 1).
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The poster “H2H Heritagisation of a place
of worship: frictions and solutions” has
been presented by Amber Keurntjes (MT);
Felicia Peronace (IT); Tuğçe Sözer (TR);
Sacid Yildiz (TR); Andrea Murzi (IT) with Elisa Bellato as tutor. The poster summarizes
a process analysis and a research focused
on a widespread phenomenon very interesting both on cultural and anthropological
side. The considered complex is an extraordinary field of experimentation for valorisation actions.
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The poster “Business Model Canvas for developing EcoTourism Project in Karaya ” has been presented by Pelin AYTEKİN ASLANER (TR), Oren Ben-Shlomo (IL), Lillie Leone (IT),
Antonio Pelegrina (ES), Sasa Zecevic (BA), with Daniela De
Gregorio as tutor.
The Project is composed by three main activities: 1. Data and
information collection by on line research, and by the on site
experiences. 2. SWOT analysis. 3. Business Canvas
Focusing on SWOT analysis, that was carried out to reveal the
ecotourism potential regarding the area and it showed that
the main elements that make the area attractive for a new
sustainable and eco tourism offer are the historical texture
and the tangible and intangible heritage (the landscape, the
Roman wine cisterns, the ancient caves including pigeons
house and the Land Art Park). On the contrary the lack of publicity about Karaya is the most important problem for tourism
promotion as well as the initial high level of investment in infrastructure requested. The worldwide increasing demand for
unconventional and more natural tourism experiences have
been recognized by the Team as an important opportunities
for the area. For this purpose, it is necessary to sustain and
promote local entrepreneurship and to define an alternative
eco tourism offer strategy from mass tourism that is affecting
Cappadocia area. The four dimensions identified include conservation of natural resources, preservation of cultural traditions, sustainable community development and local participation in ecotourism planning and management.
The team elaborated a Business model named KARAYA UNDISCOVERED CAPPADOCIA. The identified Value proposition
according to the previous activities is: Immerse yourself ın
genuine Cappadocian lifestyle. This stands for inviting unconventional local and foreign tourists to: explore natural hiking

routes through Karaya valley, learn about historical settlements and human heritage and share the true Cappadocian
lifestyle. As showed in the Poster named “Karaya calling”, the
Team has already made a preliminary GIS Map that indicates
the most relevant places of Karaya.
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The poster “Approaches for developing knowledge, meaning, and community identity in Karaya” has been
presented by Meryem Bihter Bingul
Bulut (TR); Bernard Bugeja (MT);
Yasemen Kaya (TR); Jorge MagazMolina (ES); Sabrina Shurdhi (AL)
with Muge Akkar as tutor (Group 4).
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The poster “Deep down into the Green to remember the past” has been presented by Lucilla Paola Favino (IT), Matej Krzic (SI), Miljana
Petrovic (RS), María del Carmen Solano Baez
(ES), Mireille Tabone (MT), with Luisa Errichiello as tutor (Group 5). The goal of the poster “is
to propose a strategy for the sustainable re-use
and valorization of the remnants of underground military heritage spread throughout the
Green Karst Region (Slovenia). Rather than
providing specific solutions for re-use and valorization, the working group elaborated a strategic path of development, proposing a toolkit of
mechanisms and solutions that could guide the
trajectory of decision-making processes and
characterized since first stages by a marked
community engagement. Beyond solutions for
re-use and valorization, put along a continuum
in terms of conservation, the poster shows how
this path would led to a sustainable model of
governance that is also replicable for other typologies of heritage (e.g. natural reserves).
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Such a terrific team! Please allow me to introduce
Monica Bocci (IT), Marija Jovanovic (RS), Maria
Murillo (ES), Tomassina Pianese (IT) and Jiangtian Xu
(UK). They designed a full plan on how to developing
creative industries and new branding for the Mining
Park of La Unión. The team benefited from the
advice of Tony Cassar (MT), museum UX designer,
and digital multimedia artist.
The challenge of the team focused on how to
develop a strategy to attract more visitors to the
Mining Park of La Unión. After studying the context
and draft a SWOT analysis, the trainees adopting the
design thinking methodology (DTM) and setting the
goals of the project. The strategy defined a new
brand for the mining park, a full set of new activities,
and a plan to improve the communication settings.
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